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IF APPROACHED WITH RESPECT

Results of an Opinion Leader Survey on Tourism in Indian Country

Donald N. Panther-Yates

Abstract

The tourist industry on American Indian reservations has grown at a rapid rate during the past 10 years, though questions have been raised about its promotional themes, management and ethics. An informal qualitative survey of American Indian opinion leaders was undertaken in March 2002. It shows a high degree of ambivalence about tourism development in Indian Country. Leaders do not feel that tourism growth is adequately or appropriately planned. Policies focusing on economic gain alone, such as casinos, are perceived as mixed blessings. Opinion leaders are strongly in favor, however, of promoting cultural tourism, particularly powwows and museums. Their recurring caveat is that programs should be values-based rather than crassly commercial.  Development ought to proceed on a footing of respect. 
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Historical introduction

Tourism of Indian people, by Indian people and for Indian people may seem like a novel idea, but it is as old as the Indian people themselves. Native Americans have not always been the spectacles of poverty and depredation conjured by newspapers and more recently, Hollywood.
 One of the earliest named tourists in Indian Country was the Moundbuilder queen Cofitachique, kidnapped by the Spanish explorer Hernando de Soto in 1539. She hatched an escape plan with her Moorish jailor somewhere in the steep mountain passes of Cherokee country. She and her Moorish sweetheart took a honeymoon trip all over Native America. They crossed the Mississippi, went to Canada, the land of the grandfathers, saw Niagara Falls, visited far-flung clansmen and relatives and finally settled in Virginia after a triumphal tour of several years.
 Virginia has been for lovers ever since!
 The tall, dark-complexioned Meherrin Tribe is said to be the descendants of this mother and father. Indians have always been heavy travelers and traders, and wherever leisure and opportunity afforded, business was combined with pleasure and the result was tourism.

The other kind of tourism had its roots in the Industrial Revolution, which corresponded to the conquest, removal, exploitation and forced assimilation of indigenous people. Non-Indian tourism, like zoos and flower gardens, began with the aristocracy and filtered down to the petit bourgeoisie and masses. The Quaker William Bartram visited the Southern nations in the 1770s and wrote an inspiring travelogue.
 In the 1830s the German prince Maximilian of Wied-Neuwied made a grand tour of the Midwest and Plains after studying the Indians of South America. He took along the Swiss painter Karl Bodmer, who recorded such groups as the Mandan shortly before they were almost completely wiped out by epidemics.
 Today, German and French tourists account for about a third of all tourists to places like Canyon de Chelly and the annual Santa Fe Art Market. Organized tourism did not take hold until the 1960s and 70s, and it was an outgrowth of hobbyists—what might be characterized as pot collecting aficionados, Boy Scouts, outdoor enthusiasts and the hippie movement. The earliest effort to develop tourism was an investment of $61 million by the U.S. Department of Commerce to create 6,000 tourism-related jobs on Indian reservations in 1967. This initiative was acknowledged to be a failure in 1973, a dismal one at that.
 In the meantime, voices like Vine Deloria decried the colonialist attitudes of both government and academia. In one of the funnier skits in his activist manifesto Custer Died for your Sins, Deloria wrote, “Why should we continue to be the private zoos for anthropologists…? Compilation of useless knowledge ‘for knowledge’s sake’ should be utterly rejected by the Indian people. We should not be objects of observation for those who do nothing to help us.”
 At the same time, it was beginning to dawn on policy makers that focusing on tourism development for economic gain with crass materialistic measurements such as jobs and taxes was not the way to go in Indian Country.

Emergence of the issue

In 1990 it was noted that American Indians represented 1 percent of the U.S. population but 50% of its diversity.
 Between the 1990 and 2000 census, the Indian population doubled, from nearly 2 million Americans to 4.1 million people. Most of this increase was attributable to altered categories of reporting and new ways race and ethnicity were tallied, with persons claiming “American Indian and Alaska Native in combination with another race” henceforth included together with those identifying as Indian alone. The Pan American Indian Association maintains that even these figures are low and that there are more than 15 million U.S. citizens of some degree of Indian ancestry.
 That’s not a shabby showing for a target consumer audience. Moreover, people of American Indian descent, however mixed or partial, are highly motivated travelers searching for roots and connections, with time and money to spend. The tradition of Indian hospitality and recognition of intertribal relationships works in their favor as it does not with non-Indian or foreign tourists. It makes perfect sense to target them—somewhat in the same way American Jews tour Israel, or American and Canadian Irish people make pilgrimages to the Emerald Isle.

Literature Review

What about research on tourism in Indian country? Until 1990 there was hardly any literature— good, bad or indifferent. Scholars, much less serious visitors, were hard pressed to find even listings of attractions or contact information. Browne and Nolan (1989) was the first research study of Indian tourism.
 North American Indian Travel Guide by Ralph Shanks and Lisa Woo Shanks was the first omnibus guidebook, to my knowledge. It offered a wealth of snapshots and reported information and suggestions from over 100 reservations
. Two years later, the void was filled by Discover Indian Reservations USA, which featured a foreword by Rep. Ben Nighthorse Campbell and resulted from the initiative of the Council of Energy Resource Tribes. Interestingly, the preface acknowledged “the perception that Indians do not welcome visitors,” and called it “erroneous.” “What is more important than financial gain,” wrote A. David Lester, executive director of CERT, “are the twin ideas of fostering understanding and respect…first among Indians, and then between Indians and non-Indians.” Indians want to share their culture and homes with tourists and are a gifting and hospitable people by nature. This was the message of the time from enlightened Indian leaders.

Here are some landmarks in tourism development during the ‘90s that bear mentioning:

· Formation of associations such as the Alliance of Tribal Tourism Advocates, organized by a consortium of tribal governments in the South Dakota region in 1993 to promote tourism as a means of economic development while maintaining respect for tribal traditions and lands. Another was the American Indian/Alaska Native Tourism Association with over 50 member organizations.

· Establishment of the Harvard Project on American Indian Economic Development in the John F. Kennedy School of Government at Harvard University. One of the first feasibility studies to emerge from the so-called Harvard Project was Sarah Cooper’s report to the Native American Tourism Center. Her policy analysis was primarily intended for the state of Arizona.

· The publication of the first monograph on the subject, Tourism and Gaming on American Indian Lands by Alan Lew and George Van Otten,
 and

· The signing into law on November 7, 2000 of the Native American Business Development, Trade Promotion and Tourism Act of 2000 (S. 2719), which empowered the Commerce Department (not the Interior Department or Bureau of Indian Affairs) to orchestrate outside investment and joint ventures aimed at increasing trade activity and tourism in Indian Country. Among the first spinoffs of a new Office of Native American Business Development was the Intertribal Tourism Demonstration Project. It should be noted that the National Congress of American Indians has prioritized tourism on its agenda during the time this bill matured into a law and played an important role in shaping future policy.

Current trends in tourism development

If the Clinton years brought a harvest of thoughtful policy making and cooperation in Indian affairs, the new Bush administration has threatened to undo most gains for Indians and Indian Country has become less hospitable as a result. The bubble has probably burst as far as casinos go. The big ones like Foxwoods will continue to thrive but the remoteness of most Indian reservations will prevent them from having more than a bingo hall. Despite the negative climate, however, tourism on Indian lands has grown in exponential fashion. In 1994, 500,000 tourists from Western Europe visited Indian tribal lands. In 1997, $650,000 was awarded to the Eastern Band of Cherokee Indians in Swain County, North Carolina, for the modernization of the story line and exhibits within the Museum of the Cherokee Indian, a project which was to cost approximately $2.5 million and transform the Museum into a state-of-the-art facility. By the beginning of the year 2000, nine jobs had been created at the museum; there was a substantial increase in revenues from the box office and gift shop, which meant an increase in tribal levy revenue used to support tribal facilities; approximately $150,000 had been paid to Cherokee artists, performers, and lecturers for crafts and services; and interest in the tribe's culture was revived as a result of a significant increase in visits by members of the Eastern Band.
 Manuel Begay, executive director of the Harvard Project, captures this trend best when he says, “Indian people through the U.S. are working to develop their tourism programs as part of a broad spectrum of economic development initiatives.”
 The wave of the future appears to be cultural tourism based on charted development with Indian and local leadership (including state tourism offices) and inspired by Indian values of conservation and cultural compatibility. “Values-based development” has emerged as a specific type of sustainable development suitable for Indian Country. 

Description of the survey 

Last fall, the idea was conceived of asking members of the diverse American Indian community themselves what people thought about all this tourist activity. An opinion survey of 15 questions was designed with Likert-scale responses and delivered to opinion leaders via a combination of e-mail and snail mail. Indian listservs including Native Professors and Councilfire were used to target Indian professionals, and a random mailing list was derived from a directory of addresses found at the American Indian Society of Engineering and Science to reach reservations and other tribal organizations. To promote compliance, an introductory message asked for only five minutes of respondents’ time and emphasized the fact that the author of the study was a fellow Indian, university professor and editor of a Native publication, Cherokee Voice. Over 50 replies were received during the relatively short time frame of the survey in the first half of March 2002. They were equally divided between e-mail replies and self-addressed stamped envelope returns. Geographical distribution ranged from tiny villages in Alaska to the large Navajo Reservation and was randomized to give the more than 500 cultures in all states of the Union a chance to participate. This was felt to be a good, comprehensive and fairly unbiased response to a purposive sample set. Many of the mailed surveys, even though they were addressed to someone like the tribal chairman at the address of record, came back undeliverable. Also, the entire Department of the Interior web site was closed for “national security reasons” and there was no access to information at the Bureau of Indian Affairs. 

Let us go through the questions in order and analyze the results of this survey.  In arriving at the mean, a value of +1 was assigned to “Agree Strongly,” –0.5 to “Disagree Somewhat,” and 0 for “Neutral.” Some summary findings are found at the end of this article.

General remarks:  Please send me the results (many respondents)….  I found this questionnaire vague. It is not clear how it will be helpful…. Sorry I can’t participate, I’m white…. Sgi (and name)=”I have spoken” (in Cherokee)…

1. Overall, tourism has helped American Indian communities to develop appropriately.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	6
	18
	13
	8
	3

	%
	13
	38
	27
	17
	6


Write-in remarks:  “Agree somewhat…when the community recognizes the tribes as a tourism force.” “What does appropriately refer to? Economically? Culturally? As sovereign people?” “(Disagree strongly) They develop in a racist way against minorities. We are seen as commodities.” “It brings people to the casinos but not all casinos are appropriating funds (earnings) the way they should back into the tribe and the people or a lot more us would be rich.” 

Analysis:  Mean score was 0.167. Respondents were little better than neutral in agreeing that tourism has been a positive force for Native America. This may strike boosters and politicians as rather lukewarm gratitude considering global tourism is the fastest growing sector of the U.S. economy. Equivocation was noted in the word “appropriately.” Verbal feedback stressed that it was up to the tribe or nation to say what was “appropriate.” Most research in the past has focused on the impact of tourism either on economic conditions or the privacy and integrity of the community. Here the intent was to poll the satisfaction of leaders with Indian tourism on a “gut-level,” without planting the thought of economic measures. I think it is fair to say that most American Indians grudgingly acknowledge the economic benefits of tourism but continue to have deep-seated doubts about its motives and ramifications. Half of all Indian opinion leaders (50%) appear to have a wait-and-see attitude about tourism.

2. Promotional information that is used to attract tourists to American Indian communities is accurate and authentic.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	1
	19
	11
	16
	1

	%
	2%
	40%
	23%
	33%
	2%


Write-in remarks:  “Agree somewhat…when the tribes themselves are a  participant in project.” “Still using terrible images—whether cartoon or romanticism.” “Most tribes have nothing to hide from the outside world, it’s the inner struggles that make it hard on us things the outside world never gets near, Tribal Politics, so what is accurate and what isn’t?” “Only when a tribe works directly with their state tourism commission, convention & visitors bureau and chamber of commerce.”

Analysis:  The net response was +0.032, a tight “butterfly” pattern, but the majority (58%) were neutral or in disagreement. There was a lot of polarity. Some confusion may have existed in semantics. A recent study of state tourism promotional literature found considerable regional diversity and even idiosyncrasies, ranging all the way from the “heap big warrior” stereotypes of South Dakota to Mississippi’s list of historic roadside markers with Indian topics. In general, however, “most state tourism offices in the U.S. do not consider Native Americans to be a major tourist attraction.”
 Perhaps the greatest public disservice done to Indians is to hide their present existence and minimize their contributions and potential. Respondents apparently gave some good marks to certain progressive promotional efforts that have moved beyond mascots and stereotypes but seem to indicate that most public relations efforts for American Indians have a long way to go before tourist information can be considered halfway accurate or credible.

3. Tourists leave Indian country with a better understanding of American Indian life.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	2
	24
	12
	8
	2

	%
	4%
	50%
	25%
	17%
	4%


Write-in remarks:  “Sometimes done well. The Mohigan casino is an example, but it makes people think we are all rich and all we have to do is to run casinos.” “If that is in fact what they’re looking for, if approached with respect most Indians would be willing to teach and share, I would.”

Analysis:  Mean was 0.083. More than half (54%) agreed that tourists leave with a better understanding of American Indian life, though a quarter were neutral about it and 21% disagreed. Tourism, like trade, is a two-way street, and its potential for fostering mutual understanding is great. This question attempted to measure what tourists take away from Indian Country in intercultural learning experiences. Verbal remarks give us a clue. Tourists are judged to learn a lot from encounters with Indian people provided they approach Indians with respect and their motives are honorable.

4. Tourists leave Indian country feeling rather disappointed.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	0
	15
	17
	14
	2

	%
	0%
	31%
	35%
	29%
	4

	
	
	
	
	
	


Write-in remarks:  “Neutral…this depends on the project, who’s involved, etc….” “White or non-Indian tourists or Indian tourists? I’ve gone to other Indian communities and been disappointed, but I see non-Indians who seem quite happy.” “They leave with mixed feelings, superiority feelings, or ‘poor thing’ feelings.” “Only if they lose their money.” “I think they leave with opinions that are not reflecting how we really are as people and Nations.”

Analysis:  Mean was –0.031. Indians (35%) were mostly neutral that tourists leave Indian country feeling rather disappointed. This was a follow-up question to No. 3, rephrased in the negative. The answer, again, is “It depends.”

5. Tourists leave Indian country feeling that their visit was a good value.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	5
	23
	13
	6
	1

	%
	10%
	48%
	27%
	13%
	2%


Write-in remarks:  “Agree somewhat…again, depends on time, and effort put forth.” “It all depends on what they came for…where their heart is.”

Analysis:  The mean was 0.26. In other words, opinion leaders (58%) tend to agree that tourists perceive Indian country as a good value. Only one disagreed strongly. To give you an idea of the reality behind the numbers, a recent study of cultural tourism in Canyon de Chelly found that the average per capita expenditure of the almost 1 million annual day-trippers was $36, and the average length of stay of predominantly well-heeled travelers in Santa Fe was 5 nights.
 Well-heeled or not, everyone loves a bargain. Indian leaders feel that what they have to offer, compared to other tourist venues, is perceived as economically competitive and even attractive. The implications for tourism promotion and pricing strategies are many.

6. Usually, “Native American” is the best term to refer to us.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	8
	12
	9
	12
	7

	%
	17%
	25%
	19%
	25%
	15%


Remarks:  “Prefer American Indian (indigenous root of ‘indian’) to Americas…it distinguishes us from other types of Americans. Native tells what type of American we are, not who we are! It keeps us locked in the ideology of being Americans first, and America’s Indians second! I find it a colonial title that I feel very uncomfortable using. I am not an Indian (Native) American, but am an American (America’s) Indian. Also people think it means only born here, like a Native Californian, and that is wrong too. The terms opens the arena for bad jokes about us!” “I just see myself as Dakota Sioux. Let others debate what is politically correct…I respond to people sincerity, Their heart not their words.” “Anyone born in the U.S. is a Native American. To dispel confusion, use American Indian.”

Analysis:  Answers were completely and evenly scattered across the board, with a slight preference for “Agree somewhat.” This question received the most write-in opinions, too, showing Indians feel strongly on this subject. Net response was +0.02, almost neutral. 

Results compare well with a Cherokee Voice online poll conducted in fall 2001. The poll asked readers, “What is the best name for today’s descendants of America’s indigenous populations?” The phrasing was chosen so as not to be a “leading question.” In a dead heat, 28% of respondents said “American Indian,” and 28% chose “Native American.” Fourteen percent picked “red” as the best identifier; the Canadian solution to this quandary (“Indigenous”) got 6% of the votes. Seventeen percent opted for “Depends on context,” “No Single Term Will Do,” “None of the Above” or “No Opinion.” It is hard to imagine a more fragmented and divisive picture. One of the respondents said, “The question you ask is most important. The selections make one think a ‘savage’ white made up the list….But you must believe I surely like your trying to find a respectable name that would unite all the nations and peoples so we will do our best tomorrow and not later.” 

Of course, for the purposes of marketing tourism in Indian country, an umbrella theme is all-important. Indians must not only be called something. The identifying term chosen to reference them must be appropriate in the eyes of all constituencies, as well as neighbors, government agencies, foreign visitors, trade partners and the barely-acquainted-but-curious potential tourist. Finally, it must be simple, natural and uncontrived, benefiting from continuity with the past and projecting a positive future. For various historical and political reasons, no current identifying label possesses all the required characteristics. Indians appear to have a slight preference for “American Indian” despite all its shortcomings, though the Reagan Administration’s introduction of “Native Americans,” after twenty years, now challenges the old standby “American Indian,” and many Indians prefer to avoid the question by emphasizing their tribal identity. Even tribal names are fraught with difficulties, some being blatant misnomers, the result of historical accidents or bureaucratic mischief. The Hopi seem to reject being called Indians, but “Hopi” is not even the correct traditional name for themselves, and their village governments are split between traditional religious leaders and a Washington-approved board of governors. Promoting the “Bad River Band of the Chippewa/Ojibwe/Anishanabe(g)” is a marketing director’s nightmare. The tribe I belong to (Teehahnahmah) cannot agree how to spell its name.

7. Tourism helps the public image of the American Indian.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	5
	22
	6
	13
	2

	%
	10%
	46%
	13%
	27%
	4%


Specific remarks:  “Likely harms more than helps.” “Gives people another view outside of the drunk Indian stereotypes of the 60s and 70s, they can see us now as business people.” “When the tribe uses tourism as a teaching tool and doesn’t ‘put on a show.’”

Analysis:  Mean was 0.156, a bit better than neutral but with 56% agreeing. Still, 13% were neutral, and 31% disagreed. Again, we see a lot of disparity. Everyone had a decided opinion they wanted to voice on this one. Indians are very much concerned over their image with the public, though they are divided whether current tourist operations and promotional material hurt or harm it.

8. Tourism helps the self-image of American Indians.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	0
	21
	12
	11
	4

	%
	0
	44%
	25%
	23%
	8%


Specific remarks:  “Makes some of us feel like a commodity.” “Actually the way the world views us is really of little concern next to how we view ourselves and we can be harder on our own, than the world can.”

Analysis:  Mean was 0.02, or slightly better than neutral. 8% disagreed strongly, and no one agreed strongly. Opinion leaders were ambivalent about whether tourism helps the self-image of Indians, with many inclining to think that it actually damages Indians’ self-esteem. Some commentators noted that the Indian’s self-image is typically not shared with the world. Anecdotally, one elder has pointed out that casinos may a bonanza of profits for some reservations but usually Indian residents get only the menial jobs like “mopping up after closing.”

9. Tourist packages and sites are designed, programmed and run by Indians.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	3
	4
	12
	20
	9

	%
	6
	8
	25
	42
	19


Specific remarks:  “It is difficult to lump all Indians together for any assessment. Indians can do a good job and we can do a not so good job of marketing ourselves. I don’t know what research has been done on this. I don’t think we should market the way non-Indians do.” “Depends on the tribe and how they choose to run their business…some yes, some no.” “Sometimes outsourced to other advertising/PR firms.” “Most of the ones I’ve been to appear to be designed by whites to reinforce stereotypical beliefs that dis-empower our people.” (Agree somewhat) “Again, work with the frameworks that already exist.”

Analysis:  Mean was –0.29, tending to disagree (61%). Strong dissent was registered by 20%. Indian opinion leaders do not think tourism marketing is culturally compatible. They would prefer to see more specifically Indian initiatives and empowerment.

10. Tourism benefits non-Indians more than Indians.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	11
	18
	13
	6
	0

	%
	23
	38
	27
	13
	0


Remarks:  “Depends on the Indian community.” “Some Indians may fare better, in feeding our folks etc., but that doesn’t mean as a GROUP we fare better! Usually whites try to take a big cut by paying us jobber and then getting retain for themselves. Look at the big houses in Gallup—up on a hill—all owned by nonindians who made their money selling Indian jewelry. I’ve met folks from India who buy jewelry even less than jobber, and sell in Indian for retail prices. They say they are helping Indians. I don’t think it’s quite so clear they are!” “Never analyzed it.” “Tally not in yet. It’s nice to see some improvements re electricity and building and all, but not sure of effect yet…remain wary!” “Unless the particular tribe has more to offer or is willing to offer more…Some reservations are Native run businesses all down the main area of town, Some reservations are shared with other ethnic groups a common town (Farmers and Indians) leasing land….”

Analysis:  Mean was 0.35—strong agreement. No one disagreed. Nearly two-thirds think the balance of give-and-take strongly favors non-Indians. Indians give more than they receive in return. Specific cases such as profiteering on Indian crafts are felt to be flagrant in Indian Country.

11. Tourists usually come for the gaming.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	12
	20
	9
	6
	1

	%
	25
	42
	19
	13
	2


Write-in remarks: “No gaming in Alaska.” “Depends on the tribe, its location is it near good fishing and hunting, stores, restaurants, museums, whatever.”

Analysis:  Mean was 0.375. Respondents agreed tourists usually come for the gaming. Two-thirds felt casinos are the big draw. A quarter (25%) agreed strongly, and there was only one note of strong dissent.

12. Gaming and casinos on Indian lands are good ideas.

	
	Agree Strongly
	Agree Somewhat
	Neutral
	Disagree somewhat
	Disagree strongly

	Number
	11
	13
	18
	4
	2

	%
	23
	27
	38
	8
	4


Remarks:  “It’s the American way…until the govt. takes control.”

Analysis:  Mean was 0.28. Respondents agreed somewhat though more fell into the neutral than any other category. Nearly a quarter (23%) agreed strongly—a notable “needle jump.” Respondents again stressed that gaming should be the individual tribe or nation’s choice. Casinos are widely seen today as the government’s quick fix to “the Indian problem” in the 90s. A growing body of evidence has questioned both the social wisdom and sustainable economic benefits of casinos in Indian Country. Notoriously, the control-conscious Hopi rejected the idea of a casino on philosophic grounds, and the Navajo have repeatedly voted it down in popular referendums. Detractors point out the surge of alcoholism, gambling addiction and vice from the outside world that follows in the wake of casinos, as well as the lack of cultural compatibility and integration that Las Vegas-style gaming poses with the existing environment. Ironically, some of the strongest proponents of casinos are non-Indians. It is safe to say that the jury is still out on casinos. 

13. In the last year, I have traveled to visit the following American Indian attractions (check as many as apply):

	
	No. of Responses
	Heavy user scores

	Tribal site
	28
	Tied for No. 1

	Museum
	26
	Tied for 3rd spot

	Monument/memorial
	20
	

	Sacred site
	22
	

	Urban location
	21
	

	Foreign location
	3
	Low man on totem pole

	Powwow or gathering
	27
	No. 2 destination

	Burial ground
	22
	

	Ruins or historic site
	28
	Tied for No. 1

	Outdoor pageant
	5
	

	Casino or bingo-hall
	20
	

	Fishing/hunting
	10
	

	Wilderness/hiking
	18
	

	Music/dance show
	16
	

	Spa/resort
	4
	

	Trading post/store
	26
	Tied for 3rd spot

	Other
	
	


Remarks: “I live in Albuquerque so visit Ind’n attractions on almost daily basis!” “Sacred river of Cherokee, walked the 4 corners of Reservation, spoke with 2 elders and earned their trust, bought sacred items and explained why.” “Tribal council meetings, research sites, and student groups. I’d be interested in how you define ‘sacred site’…” 

Analysis:  Nearly three-fourths of respondents traveled to 4 or more Indian sites in the past year. The average number of trips taken to Indian attractions by Indians (excluding their own tribal sites) was 5 a year. 21% of respondents were deemed “heavy travelers,” reporting 10 or more trips a year. The top destination was a tie between “Ruins/Historic Site” and “Tribal Site” (normally a reservation). Powwows or gatherings, including festivals and fairs and rodeos, ranked as the No. 2 draw. Even such exotic attractions as foreign sites, urban sites, and spas received substantial numbers of check marks. Opinion leaders are evidently frequent travelers who go to standard, popular places as well as venturing into out-of-the-way and unusual destinations. Nearly half (46%) said they had been to a burial site and sacred site within the last year. While I have not done any comparisons with non-Indian tourists, I would expect these figures show that Indian tourism has a notable religious, or spiritual, motivation. The general picture is probably also more varied and various than mainstream tourism.

14. In the next year, I plan to travel to the following American Indian attractions (check as many as apply):

	
	No. of Responses
	Remarks

	Tribal site
	32
	Destination No. 1

	Museum
	25
	Destination No. 4

	Monument/memorial
	12
	

	Sacred site
	20
	

	Urban location
	18
	

	Foreign location
	4
	Low man on totem pole

	Powwow or gathering
	31
	Destination No. 2

	Burial ground
	17
	

	Ruins or historic site
	26
	Destination No. 3

	Outdoor pageant
	5
	Nuther low man

	Casino or bingo-hall
	18
	

	Fishing/hunting
	14
	

	Wilderness/hiking
	22
	Destination No. 5

	Music/dance show
	12
	

	Spa/resort
	6
	Nuther low man

	Trading post/store
	17
	

	Other
	Workshops in American Indian culture/arts
	


Verbal remarks:  “Hard to prioritize…” “I go to Qualla twice a year.” “Council meetings, research sites, and student groups.”

Analysis:  The top destination Indian opinion leaders plan to visit next year is a reservation or tribal site not of their own culture or nationality. Only about a third plan to patronize a casino. Half have museums on their list. These figures speak loudly of Indians’ desires to discover other cultures and spend resources on “cultural tourism.” Making allowance for the hypothetical nature of the question, it can be said that Indians will probably continue and even increase their personal travel and tourism activities in the future, both as to frequency and variety.

15. I would recommend promoting the following American Indian attractions or potential attractions (please prioritize by numbering your choices, beginning with 1):

	
	Scores
	Remarks

	Tribal site
	50
	7 chose as No. 1 priority

	Museum
	61
	Top choice by actual count

	Monument/memorial
	30
	

	Sacred site
	26
	

	Urban location
	15
	

	Foreign location
	18
	

	Powwow or gathering
	61
	6 chose as No. 1 priority

	Burial ground
	11
	“Usually not appropriate…”

	Ruins or historic site
	35
	

	Outdoor pageant
	22
	

	Casino or bingo-hall
	36
	Many skipped; some favored

	Fishing/hunting
	16
	

	Wilderness/hiking
	33
	

	Music/dance show
	20
	

	Spa/resort
	18
	

	Trading post/store
	27
	

	Other
	“Place for mixed blood American ancestry…” (2)
	


Remarks:  “I would not recommend any potentially sacred site or Burial Ground. That is up to each indigenous nation.” “This is one we feel we can answer. In our area, the casinos bring in a lot of money for the tribes and one tribe has done much with it for the tribe, the other has done little. We also feel that anything that can build up public awareness of important things like the desecration of burial grounds and cultural awareness is a good thing, but whether tourism can do that, we can’t say.”

Analysis:  Participation on this question was gratifying, even though participants said it was difficult to prioritize and took considerable time to answer. Several respondents noted that burial grounds are usually not appropriate for visitation by non-Indians. The attractions that opinion leaders recommended above all others were powwows and museums/visitors centers/cultural centers. Both are more common in the East than West, though there are far more Indian sites in the West, and more respondents came from the West than East. Clearly, Indians are strongly in favor of promoting cultural tourism to their homes (with many caveats and conditions). They have creative ideas on promoting and marketing their culture, though they are not convinced that current models of tourism development do them justice. Finally, they are generally not willing to hitch their wagons to the star of Las Vegas-style gambling.

Conclusion

An informal “straw poll” of American Indian opinion leaders in March 2002 shows a high degree of ambivalence about tourism development in Indian Country. Leaders do not feel that tourism growth is adequately or appropriately planned. Policies focusing on economic gain alone, such as casinos, are perceived as mixed blessings. Opinion leaders are strongly in favor, however, of promoting cultural tourism, particularly powwows and museums, with the caveat that programs receive thoughtful, tribally-specific participation (not necessarily from a central office or board), are values-based rather than crassly commercial, and proceed on a footing of respect. 

A guest editorial in an issue of Native Peoples magazine highlights cultural tourism and Native entrepreneurs. According to Ben Sherman, an Oglala Lakota who founded the Native Tourism Alliance, “Native American cultural tourism can best be described as being in an early state of development…Many tribal gaming operations are adding visitor amenities and attractions that contain elements of their cultures, including museums, galleries, gift shops, tours, performances and foods…But still, people in the world who are interested enough in Native cultures to initiate a visit will eventually seek and find the Native entrepreneurs. The Native owners and their families, their lands, their traditions and their stories will continue to be the prized cultural assets of Indian Country tourism.”
 A rising tide lifts all boats. In the 1980s, for the first time in American history, Indians began to emerge from chronic poverty, oppression and discrimination. During the 1990s, when most Americans did better than at any other time in history, Indians prospered, too. Tourism, which has replaced oil and gas as the largest industry in the world, is part of that prosperity. The ship has come in for Indians but it remains to be seen what exactly is on board and where the voyage might end.
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